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FCA agrees plan for a phased implementation of Strong
Customer Authentication
Press Releases  Published: 13/08/2019  Last updated: 13/08/2019

The Financial Conduct Authority (FCA) has today agreed a plan that gives the payments and e-
commerce industry extra time to implement Strong Customer Authentication (SCA).

From 14 September 2019, new European Union (EU) rules will start to apply that impact the way in which banks or payment
services providers verify their customers identity and validate specific payment instructions. The new rules, called Strong
Customer Authentication (SCA), are intended to enhance the security of payments and limit fraud during this authentication
process.

The FCA has today agreed an 18-month plan to implement SCA with the e-commerce industry of card issuers, payments
firm and online retailers. The plan reflects the recent opinion of the European Banking Authority (EBA) which set out that
more time was needed to implement SCA given the complexity of the requirements, a lack of preparedness and the potential
for a significant impact on consumers.

Jonathan Davidson, Executive Director for Supervision – Retail and Authorisations, said:

'The FCA has been working with the industry to put in place stronger means of ensuring that anyone seeking to make
payments is not a fraudster. While these measures will reduce fraud, we want to make sure that they won’t cause material
disruption to consumers themselves; so we have agreed a phased plan for their timely introduction'.

The FCA will not take enforcement action against firms if they do not meet the relevant requirements for SCA from 14
September 2019 in areas covered by the agreed plan, where there is evidence that they have taken the necessary steps to
comply with the plan. At the end of the 18-month period, the FCA expects all firms to have made the necessary changes and
undertaken the required testing to apply SCA.

The FCA will also continue to monitor the extent to which banks and payment service providers are meeting its expectation
that they consider the impact of SCA on different groups of consumers, and provide alternative means of authentication
where needed.

Notes to editors 
1. CP18/25: Approach to final Regulatory Technical Standards and EBA guidelines under the revised Payment Services

Directive (PSD2).
2. FCA’s response to EBA’s Opinion on Strong Customer Authentication.
3. EBA Opinion on the elements of Strong Customer Authentication under PSD2.

https://www.fca.org.uk/privacy
https://www.fca.org.uk/
https://www.fca.org.uk/publications/policy-statements/ps18-24-approach-final-regulatory-technical-standards-and-eba-guidelines-under-revised-payment
https://www.fca.org.uk/news/statements/fca-response-european-banking-authority%E2%80%99s-opinion-strong-customer-authentication
https://eba.europa.eu/-/eba-publishes-an-opinion-on-the-elements-of-strong-customer-authentication-under-psd2


28/08/2019 FCA agrees plan for a phased implementation of Strong Customer Authentication | FCA

https://www.fca.org.uk/news/press-releases/fca-agrees-plan-phased-implementation-strong-customer-authentication 2/2

4. Information for consumers on Strong Customer Authentication.
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